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LANGUAGE FUNCTIONS IN SAMSUNG S8 AND S8+ SMART PHONE 

ADVERTISEMENTS 

By: Sopiardi Andora 

ABSTRACT 

This research aims to analyze the use of Roman Jakobson’s language functions in 

Samsung S8 and S8+ advertisement. This research describes the language 

functions used in the utterances of Samsung S8 and S8+ smart phone 

advertisements. This research is qualitative descriptive. The data source is 

Samsung S8 and S8+ advertisement which taken from Samsung’s official 

YouTube channel and Samsung Smartlife channel. The data are the utterances 

which taken from two advertisements of Samsung S8 and S8+. The collecting 

data technique is documentation. The data are analyzed by using Roman 

Jakobson’s theory of language functions. This research finds that to deliver 

particular messages, the utterances employ various combinations of language 

functions. From 41 utterances, the researcher categorized the language functions 

into eight types. They are five utterances using referential, emotive, phatic, and 

poetic functions; one utterance using referential and emotive functions; 15 

utterances using referential, emotive, and phatic functions; three utterances using 

referential, emotive, conative, phatic, and poetic functions; three utterances using 

referential, emotive, conative, and phatic functions; five utterances using 

referential and phatic functions; four utterances using referential, conative, and 

phatic functions; and five utterances using referential and conative functions. The 

researcher also finds that all of the utterance is using the referential function. 

Otherwise, the researcher does not find the use of metalingual function since this 

function is rarely used in the advertisement. 
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LANGUAGE FUNCTIONS IN SAMSUNG S8 AND S8+ SMART PHONE 

ADVERTISEMENTS 

Oleh: Sopiardi Andora 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis penggunaan fungsi bahasa Roman 

Jakobson dalam iklan Samsung S8 dan S8+. Penelitian ini mendeskripsikan fungsi 

bahasa yang digunakan pada tuturan dari iklan Samsung S8 and S8+. Penelitian 

ini merupakan penelitian deskriptif kualitatif. Sumber data diperoleh dari iklan 

Samsung S8 and S8+ yang diambil dari kanal YouTube resmi Samsung dan kanal 

Samsung Smartlife. Data penelitian terbatas pada tuturan yang diperoleh dari dua 

iklan Samsung S8 and S8+. Tekhnik pengumpulan data dari penelitian ini adalah 

dokumentasi. Data dianalisis dengan menggunakan teori fungsi bahasa Roman 

Jakobson. Penelitian ini menemukan bahwa untuk menyampaikan pesan tertentu, 

tuturan menggunakan kombinasi dari fungsi bahasa. Dari 41 tuturan, penulis 

mengkategorikan fungsi bahasa menjadi delapan tipe. Yaitu: lima tuturan 

menggunakan fungsi referensial, emotif, fatik, dan estetik; satu tuturan 

menggunakan fungsi referensial dan emotif; 15 tuturan menggunakan fungsi 

referensial, emotif, dan fatik; tiga tuturan menggunakan fungsi referensial, emotif, 

konatif, fatik, dan estetik; tiga tuturan menggunakan fungsi referensial, emotif, 

konatif, dan fatik; lima tuturan menggunakan fungsi referensial dan fatik; empat 

tuturan menggunakan fungsi referensial, konatif, dan fatik; dan lima tuturan 

menggunakan fungsi referensial dan konatif. Penulis juga menemukan bahwa 

seluruh tuturan menggunakan fungsi referensial. Sebaliknya, penulis tidak 

menemukan penggunaan fungsi metalingual karena fungsi tersebut tidak sering 

digunakan dalam iklan. 

 

Keywords: tuturan, iklan, Samsung S8 dan S8+, fungsi bahasa 
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MOTTO 

“Minds are like parachutes – they only function when open.” – Walt Disney 

“Some beautiful paths can’t be discovered without getting lost.” – Erol Ozan 

“Success is a journey, not a destination.” – Thomas Dewar 
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CHAPTER I 

INTRODUCTION 

1.1. Background of Study 

As a social creature, humans live in a society. They cannot be separated 

from language because they will need a language to communicate each other. In 

linguistic, language is a sound sign system which agreed to use by certain group 

of society in cooperation, communication, and self identification (Kridalaksana, 

2005: 3). By using language, people can communicate each other to deliver their 

idea, information, opinion, and even ask someone to do something. The purpose 

of communication is to deliver the message. The people in certain condition may 

choose good sentences/utterances, good voices, gestures, expressions, etc. 

According to Canale, “communication will be success when there is exchange and 

negotiation of information between at least two people either through verbal and 

non-verbal symbol, oral and visual/written mode or production and 

comprehension.” (as cited in Reni, 2015: 1). One of visual mode or production 

communication is the video of advertisement. 

Advertisement is one of media to deliver the information about some 

products such as goods, services, and ideas from the company to the target 

audiences. David Bernstein states that “advertising is the origination and or 

communication of ideas about products in order to motivate consumers towards 

purchase.” (Jefkins, 1992: 5). In an advertisement, the election of the word and 

language is important to attract and to influence the consumers about the company 

products. 
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“The advertising is activity of delivering the message from a company to the 

audience using language.” (Mihalicek, 2011: 657). The function of the language is 

the key to deliver the message. Different with daily language, the language of 

advertisement is very attractive and persuasive. The company will compile word 

by word to get the maximal result. According to Mihalicek, “advertising presents 

the most persuasive possible selling message to the right prospects for the product 

or services at the lowest possible cost.” (2010: 657). In this case, the company has 

to be careful and pay attention in using the language in the advertisement. For 

example, in short video advertisement, the company will deliver complete 

message of the product through the attractive and persuasive words and language. 

Then, the consumers can accept the messages effectively. 

The company promoted their products through mass media as a medium to 

deliver their message to the consumers. Hieberts states that “mass media are 

institutions of public communication such as television, radio, newspaper, 

magazines, etc.” (1982: 4). About the mass media, Arens classifies it into six: (1) 

print media: like magazine and newspaper, (2) electronic media: like radio and 

television, (3) digital interactive media: like internet, (4) out-of home: like bus, 

taxi, and subway advertising, (5) direct mail media: like e-mail, sales letter, 

postcard, catalog, etc, and (6) other media such as DVD and CD (2008: 127-130). 

Mass media is one of the important tools for advertisement because without it, the 

companies cannot deliver the message of their products to the consumers. 
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One of the mass media is digital interactive media which usually taken from 

internet. In this research, the researcher chooses the advertisement from video in 

YouTube, while the product is Samsung S8 and S8+. 

Samsung Group is a South Korean multinational conglomerate 

headquartered in Samsung Town, Seoul. On March, 1
st
 1938, Samsung was 

founded by a chairman Byung-Chull Lee in Taegu, Korea, with 30,000 won. At 

the start, his business focused primarily on trade export, selling dried Korean fish, 

vegetable, and fruit to Manchuria and Beijing. In little more than a decade, 

Samsung-which means “three stars” in Korean-would have its own flour mills and 

confectionery machine, its own manufacturing and sales operations, and 

ultimately evolve to become the modern global corporation that still bears the 

same name today. Samsung diversified in industries and electronics in 1970-1979. 

Since 1990, Samsung has grown to become one of the world‟s leading electronics 

companies, specializing in digital appliances, mobile phones, and media; 

semiconductors, memory, and system integration. Today Samsung innovative and 

top quality products and processes are world recognized. 

(www.samsung.com/us/aboutsamsung/corporateprofile/history06.html, accessed 

on November, 21
st
 2017). 

Samsung until now also become one of the smart phones largest brands in 

the world. Two of them are Samsung Galaxy S8 and Samsung Galaxy S8+ 

(shortened to S8 and S8+). They are Android smart phones produced by Samsung 

Electronics as part of the Samsung Galaxy S series. Unveiled on 29 March 2017, 

they succeed the Samsung Galaxy S7 and S7 Edge, with a North American release 

http://www.samsung.com/us/aboutsamsung/corporateprofile/history06.html,%20accessed
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on 21 April 2017 and UK availability on 28 April 2017. Samsung S8 and S8+ 

contain upgraded hardware and major design changes over their predecessors, the 

Galaxy S7 and S7 Edge, including larger screens; iris and face recognition; and a 

docking station accessory. Samsung S8 and S8+ received mostly positive reviews, 

especially about the design and form factor. Samsung S8 and S8+ also were in 

high demand at release. During the pre-order period, a record one million units 

were booked in South Korea, and overall sales numbers were 30% higher than the 

Galaxy S7. (https://www.samsung.com/global/galaxy/galaxy-s8/, accessed on 

November, 21
st
 2017). 

The researcher chooses Samsung S8 and S8+ smart phone video 

advertisements because Samsung S8 and S8+ are two of the latest Samsung 

Android products which are the improvement from the previous S series, 

especially Samsung S7 and S7 Edge. The brand Samsung and its product becomes 

a premium class of smart phone, especially, Android nowadays. It will make the 

Samsung company takes extra attention in all aspect of the way to promote the 

product. In this case, the promotion of Samsung product advertisement will be 

interesting to be analyzed in the composition of the language used. Although 

Samsung S8 and S8+ including to the latest product, they can attract attention the 

consumers from all over the world if compared with previous Samsung S series. 

One of the latest features in Samsung S8 and S8+ which cannot find yet in another 

smart phone is Bixby. Bixby is an intelligent application which helps the user of 

Samsung S8 and S8+ in their daily activity. Bixby have four intelligent ways as 

mentioned in the advertisement that Bixby can talks, sees, recommends and 

https://www.samsung.com/global/galaxy/galaxy-s8/


5 
 

reminds. Beside the utterance of company to promote their product, the utterances 

of Bixby as an application in Samsung S8 and S8+ will be also interesting to be 

analyzed. The researcher choose Samsung S8 and S8+ smart phone video 

advertisements from YouTube because Samsung itself has been had the official 

channel in YouTube. Thus, it helps the researcher to get more specific data and 

more utterances to be analyzed. 

The researcher chooses language functions because it is important to deliver 

the messages which contains in the advertisement. Samsung S8 and S8+ smart 

phone advertisements which will be analyzed in this research have many 

consumers although they include to the latest product. Therefore, the researcher 

interested to analyze the words and languages which used in Samsung S8 and S8+ 

smart phone video advertisements. In this research, the researcher describes some 

types of language functions in Samsung S8 and S8+ smart phone advertisements. 

This research aims to analyze what are the language functions in Samsung 

S8 and S8+ smart phone advertisements because these will show the types of 

language functions which is used, so it can influence the consumers to buy the 

product. Relates with the functions of language which used in an advertisement, it 

will be attractive, persuasive, and informative language to get the consumers‟ 

interest. Therefore, the readers will see the classification of each utterances in 

Samsung S8 and S8+ smart phone advertisements based on the types of language 

functions. 

There are three similar things between function of language, advertisement, 

and smart phone in our live. Language function is important to deliver the exact 
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message, while advertisement is important to inform about the company product 

to the public, and smart phone is an important tool to interact with each other 

which is used by almost all of the people in the world nowadays. They have each 

of their benefits and they are focused on one function, it is communication. The 

good of communication which has affects and give the benefits to the hearer 

become an important thing in Islamic perspective. It is stated in the Qur‟an Surah 

An-Nisa‟ verse 63: 

 

“Those men-Allah knows what is in their hearts; so keep clear of them, but 

admonish them, and speak to them a word to reach their very souls. 

(Al-Qur‟an Terjemahan Dwibahasa Inggris dan Indonesia, 2010: 139). 

This verse shows us that Islam teach the follower to deliver the messages 

by using effective words. This verse indicates that the important thing of 

communication is should give benefits to the hearer. 

1.2. Research Question 

Related to the language functions in Samsung S8 and S8+ smart phone 

advertisements, the research question of this research is below: 

What are the language functions used in Samsung S8 and S8+ smart phone 

advertisements? 
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1.3. Objective of Study 

Based on the research question, the objective of the study is formulated as 

follow: 

Find the language functions used in Samsung S8 and S8+ smart phone 

advertisements. 

1.4. Significances of Study 

Theoretically, this research will be useful to understand about language 

function of advertisement. It also becomes an additional source to the study of 

language function used in advertisement. 

Practically, this research has several contributions. First, this study is 

expected to encourage the advertisers to create the advertisement by using more 

attractive, informative, and persuasive words in order the messages can be 

achieved by the consumers. Second, this research can be used as a reference of 

related linguistics research, especially research which related to the 

advertisements based on linguistic analysis. 

1.5. Literature Review 

The researcher finds some prior researches related to this research. The first 

is a graduating paper by Noberta Nissa E. R. and Maria Christina E. S. from Satya 

Wacana Christian University Salatiga in 2012 entitled “Language Functions Used 

in the Clothing Advertisement in Suave Catalog Magazine.” The theory of this 

research is theory of language functions by Roman Jakobson. This research 

describes the use of language functions that emerge from slogan, headline, or text 

body of the clothing advertisement taken from Suave Catalog Magazine. The 
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method of this research is descriptive qualitative. The result of this research finds 

that the advertisements‟ slogans/headlines employ certain language functions that 

are used to deliver particular messages with different kinds of objectives. The 

result also shows that an advertisement may employ various combinations of 

language functions. 

The second is a graduating paper by Istiganatun „Aliyah from State Islamic 

University of Sunan Kalijaga in 2015 entitled “Language Function of Toyota 

India Website.” This research describes the use of language features and language 

functions in Toyota advertisement headlines. The theories of this research are 

linguistic features and language functions theory by Roman Jakobson. The 

method of this research is descriptive qualitative. The result of this research shows 

that the linguistic features which demonstrate the use of each language function in 

Toyota can be seen from grammatical features, lexical features, and phonological 

features. This research also finds that to deliver particular messages, the headlines 

employ various combinations of language functions. The language functions are 

categorized into 6 categories. They are 5 data showing referential, conative, and 

emotive functions; 17 data showing referential, phatic, and conative functions; 2 

data showing phatic, emotive, and conative functions; 43 data showing referential, 

conative, phatic, and emotive functions; 2 data showing referential, conative, 

poetic, and phatic functions; 28 data showing referential, conative, poetic, phatic, 

and emotive functions. 

The third is a graduating paper by Risnu Freli Yulistiono from State Islamic 

University of Tulungagung in 2015 entitled “Language Functions Used by the 
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Main Character in 12 Years a Slave Movie Transcript by State Mc Queen.” This 

research describes the types of language functions used by the main character in 

12 Years a Slave Movie Transcript by State Mc Queen. The theory of this 

research is theory of language functions by Roman Jakobson. This research uses 

descriptive qualitative as the method of research. The result of this research shows 

that Solomon Northup as the main character in 12 Years A Slave movie transcript 

by State Mc Queen used all types of language functions. They are; 43 emotive, 17 

directive, 8 phatic, 4 poetic, 117 referential and 10 metalinguistic function. 

Solomon Northup uses referential function dominantly because as a slave, he tries 

to reveal the truth by correlating every piece of evidence and giving information 

about his life that he was a free man, not  a slave that run away from other 

country. 

The fourth is a graduating paper by Muh Syahril Asdar A. from Alaudin 

State Islamic University Makassar in 2017 entitled “An Analysis of Language 

Function in BPEC (Benteng Panynyua English Club) in Fort Rotterdam.” The 

theory of this research is language functions by Roman Jakobson based on 

Herbert‟s theory. This research describes the types of language functions in BPEC 

(Benteng Panynyua English Club) in Fort Rotterdam. The method of this research 

is descriptive qualitative. The result of this research shows that the participant in 

BPEC (Benteng Panynyua English Club) in Fort Rotterdam only use four types of 

language functions. They are expressive function, directive function, phatic 

function, and referential function. The most dominant language function used by 

the participant is referential function.  
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The subject of this research is different from all these prior researches 

above. The first prior research analyzes the clothing advertisement in Suave 

catalog magazine. The second prior research analyzes Toyota advertisement 

headlines. The third prior research analyzes the utterances of the main character in 

12 Years a Slave movie transcript. The fourth research analyzes the utterance of 

the participants in BPEC. Here, the researcher takes Samsung S8 and S8+ smart 

phone advertisements from YouTube as the subject of this research. The 

researcher uses the language functions of Samsung S8 and S8+ smart phone 

advertisements utterances. The same theories as the researcher used are theory of 

language functions by Roman Jakobson. 

1.6. Theoretical Approach 

This research focuses on analyzing the utterances of Samsung S8 and S8+ 

smart phone advertisements. Since the researcher analyzes the language function 

of the advertisement, the analysis is involved in linguistic study. Lyons states that 

“linguistic is the scientific study of language‟.” (1968: 1). Linguistic is particular 

study to analyze language of advertising. This research is conducted by using 

Roman Jakobson language functions‟ theory. 

According to Roman Jakobson, language functions are classified into six 

categories. These are: 

1. Referential or Denotative or Cognitive: an orientation toward the context. 

2. Emotive or expressive: focused on the addresser, aims a direct expression of 

the addresser‟s attitude toward what he is speaking about. 
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3. Conative: oriented toward the addressee. It shows a language function that 

makes someone, addressee, to respond to what the addresser says or wants 

the listener to do. 

4. Phatic: a language function that the only one they share with human beings 

when conversing with them. 

5. Metalingual: focuses on the code factor. Whenever the addresser and/or 

addressee need to check up whether they use the same code, speech is 

focused upon the code. 

6. Poetic: focuses on “message” for its own sake”. (1980: 82-85). 

Further explanation of these Roman Jakobson language functions‟ theory will 

be stated in the next chapter. 

1.7. Method of Research 

1.7.1. Type of Research 

Focused on the data or object of the research, there are two types to 

analyze the research. These are quantitative research and qualitative research. 

“Quantitative research is based on the measurement of quantity or amount, its 

applicable to phenomena that can be expressed in terms of quantity; while 

qualitative research is concerned with qualitative phenomena, i.e., phenomena 

relating to or involving quality or kind.” (Kothari, 2004: 3). 

Since the data will concern language functions used in the Samsung S8 

and S8+ smart phone advertisements, the type of this research is qualitative 

research. “Qualitative research is descriptive, in which the researcher analyzes 

the data in forms of words, sentences, discourses, pictures/photographs, diaries, 
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memorandums, and tape-video.” (Subroto, 1992: 7). The analysis will be in form 

of an explanation or description in words or in paragraphs, not in statistic data. 

1.7.2. Data Source 

The data source of research is divided into two types; these are the primary 

or main data and the supporting data. “The sources of data of qualitative research 

are societies, social of phenomena; literary works; manuscripts, and its data can 

be words; sentences; or discourses.” (Ratna, 2004: 47). The primary data sources 

in this research are utterances which pronounced by the addresser in Samsung S8 

and S8+ smart phone advertisements from Samsung‟s official YouTube channel 

and Samsung Smartlife channel. These are Samsung S8 and S8+: Official 

Introduction and Communicate with Bixby through Talk, Tap or Type. Other 

sources such as internet, books, newspapers, journals, magazines relate to 

Samsung S8 and S8+ smart phone advertisements become supporting data. 

1.7.3. Data Collection Technique 

According to Ratna, “there are several techniques in collecting data, they 

are: sampling, observation, interview, documentation, questionnaire, triangulation, 

and reading.” (2010: 209-245). The technique of collecting data in this research is 

documentation. Documentation is a process to provide the document by collecting 

the evidences or references. It will be doing in some steps. The steps of the 

collecting data in this research are: 

1. Searching Samsung S8 and S8+ smart phone advertisements video in 

YouTube. 



13 
 

2. Selecting the Samsung‟s official YouTube channel video of Samsung S8 and 

S8+ smart phone advertisements. 

3. Downloading Samsung S8 and S8+ smart phone advertisements from 

YouTube. 

4.   Listening the utterances of Samsung S8 and S8+ smart phone advertisements. 

5. Transcribing the utterances of the advertisements. 

6.    Classifying the utterances into each type of language function. 

1.7.4. Data Analysis Technique 

After the data had been collected, the researcher continues to analyze 

them. The researcher uses analytical descriptive method to analyze the data. 

“Analysis involves working with data, organizing it, breaking it into manageable 

units, synthesizing it, searching for patterns, discovering what is important and 

what is to be learned, and deciding what will tell others.” (Bodgan & Biklen, 

1982: 145). Based on the statement which tells about the analysis process, after 

collecting the data, the researcher analyzes the data by using these following 

steps: 

1.  Finding the language functions cases appear in Samsung S8 and S8+ smart 

phone advertisements. 

2.   Classifying the types of language function in Samsung S8 and S8+ smart 

phone advertisements. 

3. Analyzing and describing the situation when the language functions in 

Samsung S8 and S8+ smart phone advertisements occur. 

4.   Drawing conclusion. 
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1.8. Paper Organization 

This research is divided into four chapters. Chapter I is introduction which 

presents background of study, research question, objective of study, significant of 

study, literature review, theoretical approach, method of research, and paper 

organization. Chapter II is theoretical background which presents the deeper 

explanation about language function theory and its relation to the data source. 

Chapter III is the discussion in analyzing the data by using language function 

theory in sociolinguistic approach. Chapter IV gives the conclusion of the 

research which is completed by the suggestion for the next researcher or the next 

reader. 
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CHAPTER IV 

CONCLUSION 

4.1. Conclusion 

After processing the data, there are some conclusions which will be drawn in 

this chapter. They relate to finding the language functions are used in Samsung S8 

and S8+ advertisement. There are 41 utterances from two of Samsung S8 and S8+ 

advertisement. Most of the utterances employ more than one language function to 

deliver the message. The analysis also shows that the utterances use various 

combinations of language functions. The use of language functions can be 

classified into eight categories. These are follows: referential, emotive, phatic, and 

poetic functions; referential and emotive functions; referential, emotive, and 

phatic functions; referential, emotive, conative, phatic, and poetic functions; 

referential, emotive, conative, and phatic functions; referential and phatic 

functions; referential, conative, and phatic functions; referential and conative 

functions 

From 41 utterances, five utterances use referential, emotive, phatic, and 

poetic functions; one utterance uses referential and emotive functions; 15 

utterances use referential, emotive, and phatic functions; three utterances use 

referential, emotive, conative, phatic, and poetic functions; three utterances use 

referential, emotive, conative, and phatic functions; five utterances use referential 

and phatic functions; four utterances use referential, conative, and phatic 

functions; and five utterances use referential and conative functions. 
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Since this research analyzes about the advertisement, the context of the 

utterances is provided since language function cannot be understood out of 

context. Then, the researcher finds that all of the utterance in Samsung S8 and 

Samsung S8+ advertisement use the referential function. Referential function used 

to introduce the product of the advertisement. Emotive function used by the 

advertiser to express his/her feelings and ideas about the product. Conative 

function used to persuade the addressee to buy the product. Phatic function used 

to attract the addressee‟s attention to listen the advertisement. Poetic function used 

to make the advertisement has the aesthetic language in the advertisement itself. 

While the researcher does not find the use of metalingual function since this 

function is rarely used in the advertisement. 

4.2. Suggestions 

 This research is only focuses on one element of the advertisement. It is the 

utterance. There are some elements of advertisement which can be used as the 

data source of the research, such as utterances, texts, headlines, expressions, etc. 

In order to get the deeper analysis, the research hopes that there will be the other 

researchers who will conduct not only in one element of the advertisement. All 

element of the advertisement is a unity and convey a message. The research hopes 

that there will be the other researchers who will develop this study in the future. 

 This research analyzes about Samsung S8 and S8+ advertisements .The 

researcher suggests that there will be the other researchers who will analyze 

language function of the different object.  Then, the other researchers can analyze 
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the other smart phone advertisements, such as Oppo, Vivo, Asus, Xiaomi, Sony, 

Iphone, Lenovo, Nokia, etc. Moreover, they can also analyze two brands of smart 

phone advertisement then compare them. So, the other researcher will get the 

different result. 

 Finally, the researcher hopes that this research will be useful to sharpen the 

student‟s understanding about Language Functions and they can apply each of 

functions in their social interaction to make their communication flows perfectly. 
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APPENDIXE I 

LANGUAGE FUNCTIONS IN SAMSUNG S8 AND S8+ 

ADVERTISEMENTS 

*Ads 1: Samsung S8 and S8+: Official Introduction 

*Ads 2: Communicate with Bixby through Talk, Tap or Type 

Table 2. Referential, Emotive, Phatic, and Poetic Functions 

No Utterances Time Ads 

1. We live our lives through our phones 00:00:03 1 

2. We created the beautifully curved edge display and 

also erased the Bezels screen to give you more space 

for the things that matter 

 

00:00:50 

 

   1 

3. And a bigger screen gives you the room to multitask 

seamlessly 

00:01:09 1 

4. Bixby talks, sees, recommend and remind to take 

advantage of everything things we can do 

00:00:09 2 

5. Assisting you in the most convenient way is the heart of 

what Bixby does 

00:00:37 2 

Table 3. Referential and Emotive Functions 

No Utterance Time Ads 

1. But smart phone still look the same as they did a decade 

ago 

00:00:11 1 

Table 4. Referential, Emotive, and Phatic Functions 

No Utterances Time Ads 

1. Button, special and frames that I‟ll get in our way 00:00:15 1 

2. The new infinity display gives you an incredible full 

screen experience, yet fit comfortably in your hand 

00:00:31  

1 

3. We create it by reorganizing the phones interior 00:00:39 1 

4. Making component smaller without sacrificing 

performance and embedding the home button under the 

screen 

 

00:00:42 

 

1 

5. Creating a level of immersion you see and feel, even 

games and movies are completely different with the 

infinity display cinematic full screen experience 

 

00:00:58 

 

1 

6. Bixby get smarter and more intuitive with every use and 

if you find something like, Bixby analyzes it and 

provides information without type a single word 

 

00:01:29 

 

1 
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7. Bixby evolves as it learned to routine so you‟ll have the 

right content just when you need it 

00:01:41 1 

8. Bixby also gives you information on what you‟re looking 

at and will recommend places to go 

00:01:54 1 

9. We constantly push ourselves to give you technology 

that makes your life easier 

00:02:14 1 

10. The camera is even better, it always focuses on your 

face so you get perfect selfies every time 

00:02:27 1 

11. It also takes sharp beautiful pictures in low light and 

now it‟s even easier to zoom it 

00:02:37 1 

12. The new gear VR has a motion sensing wireless 

controller that makes navigating your virtual worlds 

simpler and more intuitive 

 

00:02:58 

 

1 

13. And paired with the new gear 360, the Galaxy S8 lets 

you live broadcast in 360 so you can share your most 

memorable moment in real time 

 

00:03:09 

 

1 

14. Bixby helps you get thing done with your Galaxy S8 and 

S8+ in four different intelligent ways 

00:00:02 2 

15. Bixby take care of simple things like telling you the time 

or weather and you can ask launch various apps and 

executive complicated task as well, for example “turn 

off wifi,” and wifi is officially off 

 

00:01:20 

 

2 

 

Table 5. Referential, Emotive, Conative, Phatic, and Poetic Functions 

No Utterances Time Ads 

1. There now our screens of choice to enjoy everything 

from TV shows to mind-blowing games 

00:00:05 1 

2. Bixby understand context you can interact naturally as if 

you were talking to a friend switching from talk to tap 

the type 

 

00:01:53 

 

2 

3. Talk, type and taps whichever is more convenient 00:02:29 2 

Table 6. Referential, Emotive, Conative, and Phatic Functions 

No Utterances Time Ads 

1. I am filming unbox your phone, Samsung Galaxy S8 00:00:20 1 

2. The Galaxy S8 will take you beyond the limits of any 

phone you‟ve ever known before 

00:03:20 1 

3. You can also just Bixby with your voice and another way 

to get Bixby attention, like tapping Bixby icon, it‟s that 

simple 

 

00:01:09 

 

2 
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Table 7. Referential and Phatic Functions 

No Utterances Time Ads 

1. The ability to unlock your phone one finger or even with 

your face and secure your most important file with your 

eyes 

 

00:02:10 

 

1 

2. Samsung Dex provides you a PC like experience, right 

from your phone 

00:02:18 1 

3. And of course the Galaxy S8 is still water resistant so 

water doesn‟t get in the way of your day 

00:02:44 1 

4. Bixby can also ask you question to complete a task so if 

you say “Hy Bixby, call Brian!” Bixby ask you choose 

one tap and done 

 

00:01:37 

 

2 

5. That just scratching the surface 00:01:51 2 

 

Table 8. Referential, Conative, and Phatic Functions 

No Utterances Time Ads 

1. Unbox your phone! Samsung Galaxy S8 and S8+ 00:03:27 1 

2. The Galaxy S8 also presents a whole new way to interact 

with your phone, like Bixby experience. “That‟s it a 

screen and need to the Jane” 

 

00:01:16 

 

1 

3. New Galaxy S8 connects you to a new world of 

experience 

00:02:54 1 

4. Bixby instantly take care of it “Hy Bixby, take a selfie!” 00:01:03 2 

 

Table 9. Referential and Conative Functions 

No Utterances Time Ads 

1. You need to register your Samsung account have an 

active data connection or connect wifi also turning on 

GPS can help fix we your richer assistant 

 

00:00:20 

 

2 

2. Say hello to Bixby 00:00:34 2 

3. You have dedicated Bixby key right below the volume 

key on your Galaxy S8 and S8+ press and hold to 

activate Bixby “Make my screen brighter 

 

00:00:49 

 

2 

4. Start by talking, “show me, my photos from 

yesterday!”Bixby finds the photos 

00:02:06 2 

5. You can tap to select, “send this to Jane via message!” 

type out your message and send 

00:02:13 2 
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APPENDIXE II 

UTTERANCES OF SAMSUNG S8 AND SAMSUNG S8+ 

ADVERTISEMENTS 

Ads 1. Samsung S8 and S8+: Official Introduction 

00:00:03 We live our lives through our phones 

00:00:05 There now our screens of choice to enjoy everything from TV shows to 

mind-blowing games 

00:00:11 But smart phone still look the same as they did a decade ago 

00:00:15 Button, special and frames that I‟ll get in our way 

00:00:20 I am filming unbox your phone, Samsung Galaxy S8 

     *** 

00:00:31 The new infinity display gives you an incredible full screen experience, 

yet fit comfortably in your hand 

00:00:39 We create it by reorganizing the phones interior 

00:00:42 Making component smaller without sacrificing performance and 

embedding the home button under the screen 

00:00:50 We created the beautifully curved edge display and also erased the 

Bezels screen to give you more space for the things that matter 

00:00:58 Creating a level of immersion you see and feel, even games and movies 

are completely different with the infinity display cinematic full screen 

experience 

00:01:09 And a bigger screen gives you the room to multitask seamlessly 

00:01:16 The Galaxy S8 also presents a whole new way to interact with your 

phone, like Bixby experience. “That‟s it a screen and need to the Jane.” 

00:01:27 Bixby get smarter and more intuitive with every use and if you find 

something like, Bixby analyzes it and provides information without 

type a single word 

00:01:41 Bixby evolves as it learned to routine so you‟ll have the right content 

just when you need it 
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00:01:54 Bixby also gives you information on what you‟re looking at and will 

recommend places to go 

00:02:04 We constantly push ourselves to give you technology that makes your 

life easier 

00:02:10 The ability to unlock your phone one finger or even with your face and 

secure your most important file with your eyes 

00:02:18 Samsung Dex provides you a PC like experience, right from your phone 

00:02:27 The camera is even better, it always focuses on your face so you get 

perfect selfies every time 

00:02:37 It also takes sharp beautiful pictures in low light and now it‟s even 

easier to zoom it 

00:02:44 And of course the Galaxy S8 is still water resistant so water doesn‟t get 

in the way of your day 

00:02:54 New Galaxy S8 connect you to a new world of experiences 

00:02:58 The new gear VR has a motion sensing wireless controller that makes 

navigating your virtual worlds simpler and more intuitive 

00:03:09 And paired with the new gear 360, the Galaxy S8 lets you live 

broadcast in 360 so you can share your most memorable moment in real 

time 

00:03:20 The Galaxy S8 will take you beyond the limits of any phone you‟ve 

ever known before  

00:03:27 Unbox your phone! Samsung Galaxy S8 and S8+ 
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Ads 2. Communicate with Bixby through Talk, Tap or Type 

00:00:02 Bixby helps you get thing done with your Galaxy S8 and S8+ 

00:00:06 In four different intelligent ways 

00:00:09 Bixby talks, sees, recommend and remind 

00:00:17 To take advantage of everything things we can do 

00:00:20 You need to register your Samsung account have an active data 

connection or connect wifi also turning on GPS can help fix your richer 

assistant 

00:00:34 Say hello to Bixby 

00:00:37 Assisting you in the most convenient way is the heart of what Bixby 

does 

00:00:49 You have dedicated Bixby key right below the volume key on your 

Galaxy S8 and S8+ press and hold to activate Bixby “Make my screen 

brighter.” 

00:01:03  Bixby instantly take care of it. “Hy Bixby, take a selfie!” 

00:01:09 You can also just Bixby with your voice and another way to get Bixby 

attention, like tapping Bixby icon, it‟s that simple 

00:01:20 Bixby take care of simple things like telling you the time or weather and 

you can ask launch various apps and executive complicated task as 

well, for example “turn off wifi,” and wifi is officially off 

00:01:37 Bixby can also ask you question to complete a task so if you say “Hy 

Bixby, call Brian!” Bixby ask you choose one tap and done 

00:01:51 That just scratching the surface 

00:01:53 Bixby understand context you can interact naturally as if you were 

talking to a friend switching from talk to tap the type 

00:02:06 Start by talking, “show me, my photos from yesterday!” Bixby finds the 

photos 

00:02:13 You can tap to select, “send this to Jane via message!” type out your 

message and send 

00:02:29 Talk, type and taps whichever is more convenient 
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