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ABSTRACT

Concerns about the business sectors are raised by the current state of technology,
particularly for Indonesia and other ASEAN nations. The purpose of this study is to
determine how the variables of E-commerce transactions, Internet users, and fixed
broadband subscriptions, affect economic growth as measured by GDP per capita
in the six ASEAN countries—Indonesia, Malaysia, Brunei Darussalam, Thailand,
the Philippines, and Singapore—over the period of 2015-2022. The results of this
study clarify whether the variables of E-Commerce Transactions Value and Fixed
Broadband Subscriptions have a beneficial impact on GDP per capita by employing
Panel Data analysis techniques through the Fixed Effect Model (FEM)
methodology. Meanwhile Internet Users variable has no effect on GDP per capita
of these six countries in this research, so government need to evaluate and educate
the Internet Users in order to be effective in maintaining their utilization of this

advanced technology for increasing economic growth scale.

KEYWORDS : E-Commerce Transactions, Internet Users, Fixed Broadband
Subscriptions, Technology, Consumptions, GDP, Economic Growth.
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CHAPTER I
INTRODUCTION
1.1 Background

A rapid rise of technology has contributed to an industrial revolution which
economics is one of the many sectors that depends on information and
communication technology. Information and communication technology (ICT) has
developed in many sectors, including the manufacturing industry, resulting in new
business models. Technological advancements contribute to economic development
and contribute to a country's growth (Arsyad, 1999; Cette et al., 2005; Choi & Yi,
2009), increasing productivity and efficiency and creating competition in the market
(Choi & Yi, 2009).

Economic growth is a critical factor that cannot be overlooked in the
development of the economy and society. Economic growth is one of the key
success indicators in a country’s development. The growth and prosperity of an
economy is indicated by the changes in national output (Ma'ruf & Latri Wihastuti,
2008). According to Karl E. Case and Ray C. Fair (2006), increasing total output in
a given economy occurs when people buy new goods or learn how to use more
goods.

E-commerce platform and digital transactions are increasingly improving
people's practicality and efficiency by increasing the number of people using the
internet and social media, with the majority of them are digitally informed
customers (Widagdo, 2020). According to Esfandiar Jahangard and Zeinabsadat

Pourahmadi (2013), e-commerce has a positive impact on economic growth through



the dissemination of ideas and information, and can be used as a primary input in
economic activities. At its core, e-commerce transactions contribute positively to
Indonesia's economic growth. E-commerce refers to any type of transaction that
occurs over the internet or other electronic networks. As an example, a network or
marketplace that sells physical or digital goods via the Internet.

The Covid-19 pandemic and the Fourth Industrial Revolution have had a
significant impact on the economic actors involved in business. Consumption
interactions that have traditionally relied on face-to-face transactions are gradually
transitioning to more efficient and streamlined means. One of the tools for change
is the use of the internet through electronic devices, such as a phone. On a global
scale, Forbes's growth in the Adobe Digital Economy Index indicates that e-
commerce sales have reached USD 876 million, or approximately Rp 12.702
trillion, in the fourth quarter of 2021, or 38 percent year on year. Global e-commerce
is led by American companies, which account for the majority of overall
transactions.

As many as 88.1% of internet users in Indonesia have used e-commerce
services to purchase specific products in the past few months. That percentage is the
highest in the world according to the We Are Social Survey in April 2021.

In 2019, Indonesia's e-commerce transaction value was the largest among
ASEAN countries, accounting for 18.76 billion USD or 1% of total GDP (Gross
Domestic Product). Tokopedia, Shopee, and Bukalapak are among the leading

online shopping platforms in Indonesia, accounting for a substantial portion of



transaction value. The top three e-commerce sites dominate Indonesia's online
purchasing industry (Dianari, 2018).

Economic growth cannot be based just on technological advancement,
infrastructure, productivity, and innovation. Education and knowledge are being
impacted by the ongoing development of technology, which is becoming more
advanced and sophisticated. According to Nasution et al. (2020), recent
technological innovations have improved productivity and quality of life for people.
With the advancement of technology, so has the method of data capture in
communication.

In today's world, technological advancements and innovations have made it
easier for people to conduct economic activities on a global scale. The growth of
the internet as a totalitarian unit mediator has resulted in a more efficient way of
communicating across the globe. Time, space, and distance can all be measured
using technology and the internet. Indonesia is a developing country with a growing
population and a growing interest in e-commerce. Additionally, Indonesia is a
country with a growing population and a growing
consumer base.

Customers are more likely to make secure purchases when security
standards are followed, claim Park and Kim (2006). Online sales transactions will
not occur in the absence of client trust. Ensuring security throughout the transaction
is essential when delivering items to a destination. The potential for economic

growth in a nation can be increased by increasing e-commerce transactions.



According to Galindo et al. (2009), as internet access becomes more
widespread and reliable, e-commerce will improve and increase the value of the
local economy through GDP overtime. E-commerce has a positive impact on
economic growth across various countries.

According to Liu (2013), Qu, and Chen (2014), the introduction of e-
commerce in China has resulted in rapid economic growth, which can be attributed
to improved infrastructure and other factors.

Georgiou (2009) used the Generalised Least Squares (GLS) estimation
method to study the impact of e-commerce on national economic growth in Western
Europe from 2003 to 2006. The purpose of this study is to assess the impact of GDP
on the total revenue of e- commerce companies. This study found that the growth
of the internet and e-commerce had a positive impact on National economic
development in the West Peninsula.

Liu (2013) examined the impact of e-commerce on economic growth in
China from 1997 to 2012 using Pearson Correlation and Multiple Linear Regression
methods. The study found a positive correlation between GDP and the number of
internet users, online shoppers, CN domain names (Country Code Top Level
Domain (ccTLD), representing China), websites, and international internet
bandwidth. Qu and Chen (2014) examined the impact of e-commerce on economic
growth in China from 1997 to 2012 using Pearson Correlation and Multiple Linear
Regression methods. This study aims to assess the number of internet users, e-

commerce businesses, and online shoppers. The results of this study show that the



number of internet users, e-commerce businesses, and online shoppershas a positive
impact on China's economic growth.

ASEAN is a region with significant economic potential. This is due to
ASEAN's population reaching 8.5% of the world's population and accounting for
3.5% of global GDP in 2017. In 2017, ASEAN saw a 15% increase in goods trade
and a 6.1% increase in services trade (Aryani, Y., etc, 2021).

In 2018, ASEAN countries exported 24% to intra- ASEAN countries,
totaling US$346.46 billion, while 76% went to extra-ASEAN countries. ASEAN
has significant exports to its own member countries. Indonesia exported US$41.19

billion to ASEAN countries, accounting for 12% of total intra-ASEAN exports.
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Figure 1 : The Level of ICT Use in ASEAN Countries (per 100 Persons)
Source : ASEAN Secretariat 2019

According to Figure 1, the top external market for ASEAN in 2017 was
Tiongkok with a total of USD441.6 million, followed by Europe with a total of
USD261.3 million, and the United States with a total of USD235 million (9.1%).
Intra-ASEAN trade accounts for 22.9% of ASEAN trade, with a total value of

$590.4 billion.



Figure 1 depicts ASEAN countries' online connectivity and smartphone
communication services. According to Bankole, Osei- Bryson, and Brown (2013)
and Chu and Guo (2019), advancements in ICT (Information Communication and
Technology) have a significant impact on trade facilitation. In 2018, ASEAN had
an internet penetration rate of 53.4 per 100 people, making it Asia's third-largest
country behind China and India (Sen, Attavar, & Jaiswal 2016). Research suggests
that higher internet coverage leads to increased international trade and economic
growth.

ASEAN economic growth is being driven mostly by improved ICT
infrastructure and technologically literate demographics. Studies by Xing (2017),
Chu and Guo (2019), and Ozcan (2017) show that using ICT in trade has several
benefits, including: (i) integration of markets and industries, (ii) cost efficiency, (iii)
increased market access, and (iv) faster business activities in ASEAN and global
markets. The ICT revolution, which included digitalization, resulted in the birth of
ecommerce. E- commerce is rapidly expanding due to its major impact on
transaction quality, whether B2B (Business to Business), B2C (Business to
Customer), or other modes of use. According to Google, Temasek, and Bain &
Company (2019), the ASEAN digital economy is expected to reach US$300 billion
by 2025, growing at a 33% CAGR (Global Information Technology Report).

According to the World Economic Forum's 2016 Global Information
Technology Report, B2C trade in ASEAN countries (Singapore, Malaysia,
Thailand, Indonesia, and Vietnam) is expected to increase by 37%, from US$7

billion in 2013 to US$34.5 billion in 2018.



To maximise market potential, ASEAN member nations agreed in the
ASEAN ICT Masterplan 2020 (ASEAN 2015) that participation in the digital
economy and e- commerce will drive the ASEAN economy forward.

Consequently, ASEAN nations have undertaken several advanced
Information Communication and Technology (ICT) development efforts, including
enhancing digital connectivity to diminish obstacles and enhance public
accessibility to e- commerce. In addition, in 2018, ASEAN nations made the
decision to create an ASEAN Coordinating Committee on Electronic Commerce.
The purpose of this committee is to address the needs of cross-border e-commerce
trade and to promote economic growth within ASEAN.

During the period of widespread utilisation of ICT to promote trade,
Indonesia’s digital economy significantly contributes to economic growth. Research
has shown that ICT has a positive impact on development and economic growth.
For example, studies have found that a 10% increase in internet penetration leads to
a 1.3% increase in GDP, and a 21.5% increase in internet usage results in a 10%
increase in GDP per capita (Andres et al. 2010; Choi and Yi 2009). Indonesia holds
the position of being the largest e-commerce market among the ASEAN countries.
Based on a 2019 research carried out by Google, Temasek, and Bain & Company,
the value of Indonesia’s digital economy amounts to $40 billion. Indonesia's digital
economy transactions hold the top position in the Southeast Asian area, with a
remarkable 32% compounded annual growth rate (CAGR).

Due to the expanding demographic and improved telecommunications

infrastructure, along with a rising internet penetration rate of 68.4% in 2018, the



telecommunications sector is expected to make a significant contribution to the
Indonesian economy. It is projected to reach a value of US$133 billion by 2025.
The study aims to ascertain the impact of e-commerce value transactions, internet
users, and fixed broadband subscriptions on the economic growth of Indonesia and
other ASEAN nations from 2017 to 2022. Several studies have examined the effects
of ICT on trade in ASEAN partner countries’ markets and the role of e-commerce
in boosting trade activity. However, no study has specifically explored the impacts
of ICT and e-commerce on the intra-ASEAN market and their significant
contribution to economic growth, as measured by GDP.

The author finds a significant and complex association between three
variables: e-commerce, internet users, and fixed broadband subscriptions, and
economic growth. E-commerce has a crucial role in stimulating economic activity
by broadening market reach and streamlining trade. Expanding the market's scope
enhances sales and consumption, thereby increasing business profits and tax
revenue for governments. In addition, E- Commerce promotes innovation and the
development of jobs, especially in the technology and logistics industries, there by
improving overall economic productivity and efficiency.

The role of internet users is crucial in this context, since an increasing
number of users leads to enhanced availability of information, education, and
services. This increased accessibility improves the skills and productivity of the
workforce, resulting in a more skilled and capable labour market. Moreover, the
internet enables more streamlined communication and transactions, which in turn

attracts international investment and broadens trade prospects. The increase in



internet users also stimulates the expansion of digital industries such as fintech,
edutech, and healthtech, which make a substantial contribution to economic growth.

The progress in these advancements is supported by fixed broadband
subscriptions, which provide the essential infrastructure for reliable and fast internet
connectivity. Dependable high-speed internet is crucial for the efficient functioning
of e-commerce platforms and for users to actively participate in the digital economy.
It facilitates the use of sophisticated technology and applications, which are crucial
for enhancing productivity in diverse industries. Furthermore, a strong and reliable
internet infrastructure facilitates the growth of digital enterprises and new ventures,
stimulating creativity and promoting additional economic growth. Therefore, the
interaction of e-commerce, internet users, and broadband infrastructure generates a
mutually beneficial impact that drives continuous economic expansion.

The purpose of the research is to explore the interaction of e- commerce
between Indonesia and the ASEAN nations, with a focus on understanding the
influence of ICT development and the use of e-commerce on the growth of
Indonesian trade in ASEAN nations. This study also investigates the influence of e-
commerce on the economic expansion of ASEAN nations. By considering of this
background description, the researcher is interested in taking the research title “E-
Commerce Transactions, Internet Users and Fixed Broadband Subscriptions

as Drivers on Economic Growth in the 6 ASEAN Countries.”
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1.2 Research Question
The study seeks to analyse the effect of e-commerce on the economic growth
of ASEAN countries, based on the description of how e-commerce has influenced
economic growth throughout time. Therefore, the author raises multiple questions
regarding this issue:
1. How is E-Commerce transactions affect on Economic Growth?
2. How Internet Users affect Economic Growth?

3. How Fixed Broadband Subcriptions affect Economic Growth?

1.3 Research Purposes

The objective of the study is to analyse the impact of e- commerce on a
nation's economic development, along with the associated systemic issues. Another
objective is to assess the ability of trade relations among ASEAN nations to
effectively address or reduce systemic risk, leading to a stronger impact in the

future.

14 Benefits of Research
1. Benefits for Author
This research aims to provide comprehensive knowledge about the
influence of technology to e- commerce in influencing the economic
growth of a country, and other important roles that have a good impact

on the economy of a nation. This research is used as a means to express
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the writer's thinking necessary to and complete the Bachelor of Islamic
Economics study.

2. Benefits for Academics
This study is expected to expand the literature that deals with trade
themes specifically on e-commerce as well as its implications in
improving the development of the country's economy and can be a
reference for relevant writing.

3. Benefits for Regulators and Institutions
This research is very useful for regulators of economic and trade
institutions in e-commerce development specifications to understand
the impacts up to the need in achieving the goals of increased economic
growth of a country. This research can provide a basis for better
decision-making and more effective action to maintain the stability of

the progress of e-commerce impact for a country in the future.

15 Research Structure

Chapter | The introduction is a crucial step. Because of this, chapter I
includes background information that explains the phenomenon and the first issues
surrounding the subject of discussion. Once the context has been explained, create
a problem formulation with research questions. The problem formulation is
followed by the goals of the study and the advantages of the study for different
stakeholders. Additionally, the introduction concludes with a methodical discussion

that includes the phases of the research report.
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Chapter Il Theoretical Framework and Hypothesis Development. The
theoretical framework includes prior empirical research that is pertinent to the
research topic in this section. The uniqueness in this study comes from earlier
research. This chapter also organizes the conceptual structure.

Chapter 1l The research variables, research objects, data analysis
methodologies, research models, and test equipment are all described in the research
methods section, which also shows how the stages of this study are operationally
carried out.

Chapter 1V The research findings that were examined utilizing the panel
regression method will be discussed by the author. A variety of tables, graphs, and
in-depth analysis will be used to illustrate the collected data. The main conclusions
that came out of this study will be discussed by the author, along with how they
connect to the stated research topics. The researcher will delve deeper through this
chapter to comprehend the importance and ramifications of the findings considering
relevant literature.

Chapter V is the last section of the author's thesis, where the researcher will
present a summary of the findings and conclusions drawn from the investigation.
Along with offering recommendations for additional research, the researcher will

also talk on the implications of the findings.



CHAPTER V
CONCLUSION AND SUGGESTION
5.1 Conclusion

Based on the results of the overall tests and analyses conducted by
the author in the previous section regarding the impact of economic growth
in 6 ASEAN countries. This research reached the following conclusion:.

Economic growth or Gross Domestic Product (GDP) is effected by
E-commerce transactions, internet users and fixed broadband subscriptions
in a certain area. But in the case of the six ASEAN countries studied, this
potential has not yet been realized. This means that internet users in the 6
ASEAN countries such as Indonesia, Brunei Darussalam, Thailand,
Malaysia, the Philippines, and Singapore have not yet fully utilized the
internet to meet their own consumption needs. This has resulted in the per
capita GDP not being driven up in those 6 countries.

The value of e-commerce transactions is the next variable. Since e-
commerce is the biggest marketplace platform that can reach both domestic
and even foreign consumers, it is without a doubt a very important variable
on economic growth. Therefore, it can be said that this variable is a part of
both the export-import and consumption components of the GDP
calculation.

Furthermore, statistical test results have also demonstrated this,
showing that the e-commerce transaction value's prob value against GDP

per capita is 0.032 (<0.05) with a coefficient of 0.054. This indicates that it
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significantly and favorably affects economic growth as measured by GDP
per capita.

The last variable, namely internet subscriptions, still refers to fixed
broadband subscriptions. In the variable of internet subscriptions, there is a
positive and significant impact on economic growth. From the above partial
test results, it is shown that fixed internet subscriptions have a positive
effect, meaning that this variable can influence and thereby increase

economic growth in 6 ASEAN countries.

5.2 Suggestion

The author's suggestion in addressing the issue of the slow increase

in economic growth rates, especially for ASEAN countries where shows a
significant gap compared to other developed countries.
It is possible to employ a number of sophisticated analytical techniques to
expand the breadth and depth of this study. Since the internet user variable
(X2) in this study had no discernible effect on GDP per capita, investigating
possible non-linear correlations could uncover underlying trends, such
diminishing returns at high internet usage levels.

Furthermore, adding interaction effects between variables, such as
fixed broadband subscribers (X3) and e-commerce transactions (X1), may
help determine whether infrastructure quality increases the economic
impact of e-commerce on GDP. Additionally, a comparative study of

ASEAN nations would reveal distinctive economic environments and
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digital policy initiatives, illuminating the ways in which certain elements
influence GDP development in each nation.

Besides that, to strengthen the findings, conducting robustness
checks through varied statistical models or panel data analysis can validate
the consistency of the results. Incorporating time series analysis, where
possible, would also allow a closer look at variable impacts over time,
particularly across pivotal events like the COVID-19 pandemic. Finally,
expanding the study to include additional digital economy indicators, such
as mobile broadband penetration or digital payment adoption, could paint a
more comprehensive picture of how digital infrastructure contributes to
economic growth across ASEAN. Together, these approaches could not
only enhance the validity of the findings but also provide valuable insights
for policymakers aiming to leverage digital infrastructure to boost economic

development.



REFERENCES

Agus, Widarjono. (2018). Ekonometrika Pengantar Dan Aplikasinya Disertai
Panduan Eviews. Yogyakarta: UPP STIM YKPN Y ogyakarta.

Agus,Yulianto. (2019). Pengaruh Self-Efficacy Terhadap Hasil Belajar Ekonomi
Siswa SMA. Jurnal Pendidikan limu Pengetahuan Sosial Indonesia, 4(8),
8-12.

Ahmadi dan Hermawan. (2013). E-Business & E-Commerce. Yogyakarta: Andi.

Arsyad L. (1999). Economic Development 4th Edition. Yogyakarta: STIE YKPN
Publishing Department

ASEAN, (2015). The ASEAN ICT Masterplan 2020. Jakarta: ASEAN Secretariat.

Asep Nurwanda, B. R. (2018). Diagnosis Pertumbuhan EKonomi dan Output
Potensial Indonesia. Kajian Ekonomi Keuangan, 2(3), 179-194.

Aula, N. K., & Suharto, S. (2022). Pengaruh e-commerce terhadap Produk
Domestik Bruto Indonesia. Jurnal Kebijakan Ekonomi dan Keuangan, 1(1),
39-48.

Autor, H. D. (2001). Why Do Temporary Help Firms Provide Free General Skills
Training? The Quarterly Journal of Economics, 116(4), 1409-1448.

Basuki, A. T. dan Imamuddin Yuliadi. (2015). Ekonometrika Teori & Aplikasi.
Yogyakarta: Mitra Pustaka Nurani.

Burhan, F.A. (2021), “Sediakan Fitur Daftar Usaha UMKM, Tokopedia: Kami
Pertama di Indonesia”, Katadata.Co.Id, available at:
https://katadata.co.id/desysetyowati/digital/6152e539480ca/sediakan-fitur-
daftar-usaha-umkm-tokopedia-kami-pertama-di-indonesia

Case, K. E., & Fair, R. C. (2007). Principles of economics (8. ed). Pearson/Prentice
Hall.

Cette G., J. Lopez, and P. Noual. (2005). Investment in Information and
Communication Technologies: An Empirical Analysis. Applied Economic
Letters, 12(5), 309-312.

Choi C., and Yi M. H. (2009). The Effect of the Internet on Economic Growth :
Evidence from Cross-Country Panel Data. Economics Letters, 105(1), 39—
41.

81


https://katadata.co.id/desysetyowati/digital/6152e539480ca/sediakan-fitur-daftar-usaha-umkm-tokopedia-kami-pertama-di-indonesia
https://katadata.co.id/desysetyowati/digital/6152e539480ca/sediakan-fitur-daftar-usaha-umkm-tokopedia-kami-pertama-di-indonesia

82

Chu, S. H., & Guo, S. Y. (2019). Information and communication technology and
international trade: A case of China-ASEAN countries. Advances in
Economics, Business and Management Research, 8(7), 206-211.

Dianari, R. G. F. (2017). Pengaruh E-Commerce Terhadap Pertumbuhan Ekonomi
Indonesia. Skripsi, Universitas Katolik Parahyangan.

Esfandiar Jahangard, & Zeinabsadat Pourahmadi. (2013). The effects of
broadband infrastructure on economic growth in developing countries.
Iranian Journal of Economic Studies, 2(2), 1-23.

Freddy Rangkuti. (2019). Teknik Membedah Kasus Bisnis. Jakarta: Gramedia
Pustaka Utama.

Galindo, Miguel Angel et all. (2009). “Enterpreneurship and Business”. A
Regional Prespective. Berlin: Springer Berlin Heidelberg.

Georgiou, M.N. (2009), "E-commerce has a positive impact on economic growth:
A panel data analysis for Western Europe"”, available at
http://dx.doi.org/10.2139/ssrn.1484687

Getha, R., & Dianari, F. (2018). Pengaruh E-Commerce Terhadap Pertumbuhan
Ekonomi Indonesia. Bina Ekonomi: Majalah limiah Fakultas Ekonomi
Universitas Katolik Parahyangan, 22(1), 43-62.

Google, Temasek, Bain & Company. (2019). e-Conomy SEA 2019.

Gujarati, D. N., & Porter, D. C. (2010). Dasar-dasar ekonometrika.
Jakarta:Salemba Empat.

Gujarati, Damodar. (2003). Ekonometri Dasar. Terjemahan: Sumarno
Zain, Jakarta: Erlangga.

Hoffman, D. D. L. D. L., & Fodor, M. (2010). Can You Measure the ROI of Your
Social  Media Marketing?.  MIT  Sloan Management Review.
https://doi.org/10.1287/mksc.1120.0768

Iskandar Putong. (2013). Economics Pengantar Mikro dan Makro. Jakarta : Mitra
Wacana Media.

Jogiyanto, Hartono. (2006). Analisis & Desain Sistem Informasi : Pendekatan
Terstruktu Teori dan Praktek Aplikasi Bisnis. Yogyakarta : Andi Offset.

Kolko, J. (2012). Broadband and local growth. Journal of Urban Economics, 71(1),
100-113.


https://dx.doi.org/10.2139/ssrn.1484687
https://doi.org/10.1287/mksc.1120.0768

83

Kozinets, Robert V., et al. (2010). Networked Narratives: Understanding Word-of
Mouth Marketing in Online Communities. Journal of marketing, 74(2), 71-
89.

Kuncoro, Mudrajad. (2018). Metode Kuantitatif (Teori dan Aplikasi untuk Bisnis
dan Ekonomi). 5th ed. Yogyakarta: Unit Penerbit dan Percetakan Sekolah
Tinggi lImu Manajemen YKPN.

Liu, S. (2013). An Empirical Study On E-Commerce’s Effects On Economic
Growth. In 2013 Conference on Education Technology and Management
Science (ICETMS 2013), 957-960.
https://doi.org/10.1109/nces.2012.6543371

Ma’ruf, A., & Wihastuti, L. (2008). Pertumbuhan Ekonomi Indonesia: Determinan
Dan Prospeknya. Jurnal Ekonomi & Studi Pembangunan, 9(1), 44-55.

Mankiw, N. G. (2010). Macroeconomics Seventh Edition. New York: Worth
Publishers.

Maulana, R. (2015). Pengaruh Human Capital Terhadap Pertumbuhan Ekonomi
Regional di Provinsi Jawa Tengah. Economics Development Analysis
Journal.

Nasution, E. Y., Hariani, P., Hasibuan, L. S., & Pradita, W. (2020). Perkembangan
Transaksi Bisnis E-Commerce terhadap Pertumbuhan Ekonomi di
Indonesia. Jesya, 3(2), 506-519. https://doi.org/10.36778/jesya.v3i2.227

Nasution, S. L., et al. 2020. Pengaruh kualitas produk, citra merek, kepercayaan,
kemudahan dan harga terhadap keputusan pembelian pada E-Commerce
shopee. (Survei pada Mahasiswa S1 Fakultas Ekonomi Jurusan Manajemen
Universitas Labuhan Batu). Ecobisma (jurnal ekonomi, bisnis dan
manajemen). ISSN: 2477-6092. Vol 7., No 1.

New York : Worth Publishers.

Ni Made Yulia Dewati Ayu, N. M. Y. D. A. & Jakaria. (2023). PENGARUH E-
COMMERCE TERHADAP PERTUMBUHAN EKONOMI INDONESIA.
Jurnal Ekonomi Trisakti, 3(2), 2891-2900.
https://doi.org/10.25105/jet.v3i2.17499

Nopiah, R., Ekaputri, R. A., Barika, B., & Febriani, R. E. (2024). IMPACT OF E-
COMMERCE ON INDONESIA ECONOMIC GROWTH:
INTERMEDIATION MODELS WITH FINANCIAL TECHNOLOGY
CONSTRAINT. Jurnal REP (Riset Ekonomi Pembangunan), 9(1), 1-23.
https://doi.org/10.31002/rep.v9i1.1216



https://doi.org/10.1109/nces.2012.6543371
https://doi.org/10.36778/jesya.v3i2.227
https://doi.org/10.25105/jet.v3i2.17499
https://doi.org/10.31002/rep.v9i1.1216

84

Parishev, A., Hristovski, G., Jolakoski, P., & Stojkoski, V. (2020). E-COMMERCE
IMPACT ON ECONOMIC GROWTH. 188-198.
https://doi.org/10.47063/EBTSF.2020.0017

Park, C.-H., & Kim, Y.-G. (2006). The Effect of Information Satisfaction and
Relational Benefit on Consumers’ Online Shopping Site Commitments:
Journal of Electronic Commerce in Organizations, 4(1), 70-90.
https://doi.org/10.4018/jec0.2006010105

Pratiwi, K. D. (2022). E-COMMERCE AND ECONOMIC GROWTH IN
INDONESIA: ANALYSIS OF PANEL DATA REGRESSION. GEMA
PUBLICA, 7(1), 171-186. https://doi.org/10.14710/gp.7.1.2022.171-186

Qu, L., & Chen, Y. (2014). The Impact of e-commerce on China’s Economic
Growth. WHICEB 2014 Proceedings, 65-72.
https://aisel.aisnet.org/whiceb2014/101

Raul Klatz, J. J. (2021). The impact of taxation in the telecommunications industry.
Realeted Ejournals https://ssrn.com/abstract=3992806 or
http://dx.doi.org/10.2139/ssrn.3992806.

Sen, A., Attavar, A., & Jaiswal, R. (2016, 21 April). Internet: E-commerce in
ASEAN - Taking Off. Jefferies Franchise Note. Jefferies.Xing (2017), and
Ozcan (2017)

Siregar, 2010. Strategi meningkatkan Persaingan Bisnis Perusahaan dengan
Penerapan E-Commerce.

Sugiyono. 2010. Metode Penelitian Pendidikan Pendekatan Kuantitatif, kualitatif,
dan R&D. Bandung: Alfabeta

Sukirno, S. (2015). Makroekonomi : teori pengantar. Depok : Rajawali
Pers, 2019 Hak cipta 1994, pada penulis, ISBN 979-421-413-
2978-979-421-413-8.

Suwandy, M. N., & Setyari, N. P. W. (2020). COMPARISON OF THE E-
COMMERCE TRANSACTION VALUE RELATIONSHIP WITH
ECONOMIC GROWTH IN INDONESIA AND THE UNITED STATES.
American Journal of Humanities and Social Sciences Research (AJHSSR),
4(3), 1-7.

Todaro, M. S. (2006). Economic Development Ninth Edition. Boston Pearson
Addison Wesley.

Waferman, M. F. (2006). Beyond Acces to ICTs:Measuring Cupabilities in the
Information Society . international journal of education and development
using ICT Vol 2(3)http://ijedict.dec.uwi.edu/viewarticle.php?id=1
96&layout=htm.


https://doi.org/10.47063/EBTSF.2020.0017
https://doi.org/10.4018/jeco.2006010105
https://doi.org/10.14710/gp.7.1.2022.171-186
https://aisel.aisnet.org/whiceb2014/101
http://dx.doi.org/10.2139/ssrn.3992806
http://ijedict.dec.uwi.edu/viewarticle.php?id=1

85

Wijanarka, T., & Sari, N. K. D. A. P. (2022). The Role of SMEs in Indonesian E-
Commerce to the Indonesian Economy during the Covid-19 Pandemic.
Journal of World Trade Studies, 7(1), 33-49.

Yasmeen, R., & Tufail, S. . (2015). Impact of Internet Technology on Economic
Growth in South Asia with Special Reference to Pakistan. Pakistan Journal
of Social Sciences, 35(2), T777-784. Retrieved from
https://pjss.bzu.edu.pk/index.php/pjss/article/view/352

Zhang, J. W. (2022). The Impact of Digital Economu on The Econmic Growth
and The Development Strategies in The Post-Covid-19 Era : Evidence
From  Countries Along the "Belt And Road". Frotiers,
https://doi.org/10.3389/fpubh.2022.856142.



https://pjss.bzu.edu.pk/index.php/pjss/article/view/352
https://doi.org/10.3389/fpubh.2022.856142

	COVER
	TITLE
	HALAMAN PENGESAHAN TUGAS AKHIR
	HALAMAN PERSETUJUAN TUGAS AKHIR
	HALAMAN PERSETUJUAN PUBLIKASI UNTUK KEPENTINGAN AKADEMIK
	SURAT PERNYATAAN KEASLIAN
	HALAMAN TRANSLITERASI
	HALAMAN MOTTO
	HALAMAN PERSEMBAHAN
	FOREWORD
	TABLE OF CONTENTS
	LIST OF TABLES
	LIST OF FIGURES
	ABSTRACT
	CHAPTER I
	INTRODUCTION
	1.1 Background
	1.2 Research Question
	1.3 Research Purposes
	1.4 Benefits of Research
	1.5 Research Structure

	CHAPTER V CONCLUSION AND SUGGESTION
	5.1 Conclusion
	5.2 Suggestion

	REFERENCES

