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LINGUISTIC LANDSCAPE OF CAFETERIAS AND RESTAURANTS IN

YOGYAKARTA: A STUDY OF INFORMATIONAL AND SYMBOLIC

FUNCTIONS

By Mugayatsyah Bahraen

ABSTRACT

This research examines the linguistic landscape of cafes and restaurants
in Yogyakarta, focusing on the use of English in their signage to understand
how language functions as both an informational and a symbolic tool that
reflects social and cultural dynamics. Using a qualitative-descriptive approach,
this research collected data from 25 establishments across five different public
areas: universities, Islamic boarding schools, shopping centers, tourist areas,
and transportation areas. The findings indicate that all signs analyzed are
"bottom-up" signs created by private business owners, where the socio-cultural
context of the location heavily influences their function. In shopping centers
and transportation areas, signage tends to be more informational, providing
efficient clarity about the products. The findings indicate that all signs
analyzed are "bottom-up" signs created by private business owners, where the
socio-cultural context of the location heavily influences their function. In
shopping centers and transportation areas, signage tends to be more
informational, providing efficient clarity about the products. Conversely, in
university and tourist areas, naming highlights a stronger symbolic function,
using creative language to attract specific audiences and build a modern
identity. Meanwhile, in the Islamic boarding school area, naming tends to be
simpler and more neutral, reflecting cultural sensitivity and respect. This
research concludes that the use of English on signage is a deliberate and
strategic choice, not only for functional purposes but also to project an image
of modernity, cosmopolitanism, and brand power. This ultimately contributes
to a deeper understanding of how language shapes public spaces and cultural
identity in a constantly changing urban environment.

Keyword: Linguistic Landscape, Informational and Symbolic Functions,
Socio-cultural Dynamic
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LINGUISTIC LANDSCAPE OF CAFETERIAS AND RESTAURANTS IN

YOGYAKARTA: A STUDY OF INFORMATIONAL AND SYMBOLIC

FUNCTIONS

By Mugayatsyah Bahraen

ABSTRAK

Penelitian ini mengkaji lanskap linguistik kafe dan restoran di
Yogyakarta, dengan fokus pada penggunaan bahasa Inggris pada papan tanda
mereka untuk memahami bagaimana bahasa berfungsi sebagai alat informatif
dan simbolis yang mencerminkan dinamika sosial dan budaya. Dengan
pendekatan kualitatif-deskriptif, penelitian ini mengumpulkan data dari 25
tempat usaha di lima area publik yang berbeda: kampus universitas, pesantren
Islam, pusat perbelanjaan, kawasan wisata, dan kawasan transportasi. Hasil
penelitian menunjukkan bahwa semua papan nama yang dianalisis merupakan
papan nama “bottom-up” yang dibuat oleh pemilik usaha swasta, di mana
konteks sosial-budaya lokasi sangat mempengaruhi fungsinya. Di pusat
perbelanjaan dan area transportasi, papan nama cenderung lebih informatif,
memberikan kejelasan yang efisien tentang produk. Hasil penelitian
menunjukkan bahwa semua papan nama yang dianalisis merupakan papan
nama “bottom-up” yang dibuat oleh pemilik usaha swasta, di mana konteks
sosial-budaya lokasi sangat mempengaruhi fungsinya. Di pusat perbelanjaan
dan area transportasi, papan nama cenderung lebih informatif, memberikan
kejelasan yang efisien tentang produk. Sebaliknya, di area kampus dan wisata,
penamaan menonjolkan fungsi simbolis yang lebih kuat, menggunakan bahasa
kreatif untuk menarik audiens tertentu dan membangun identitas modern.
Sementara itu, di area pesantren Islam, penamaan cenderung lebih sederhana
dan netral, mencerminkan sensitivitas budaya dan rasa hormat. Penelitian ini
menyimpulkan bahwa penggunaan bahasa Inggris pada papan tanda
merupakan pilihan yang disengaja dan strategis, tidak hanya untuk tujuan
fungsional tetapi juga untuk memproyeksikan citra modernitas,
kosmopolitanisme, dan kekuatan merek. Hal ini pada akhirnya berkontribusi
pada pemahaman yang lebih dalam tentang bagaimana bahasa membentuk
ruang publik dan identitas budaya dalam lingkungan perkotaan yang terus
berubah.

Kata kunci: Linguistik Lanskap, Fungsi Informasional dan Simbolik,
Dinamika Sosial-Budaya
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CHAPTER I

INTRODUCTION

1.1 Background of Study

Language is central to marketing functions, such as market

segmentation and differentiation, which require substantial linguistic effort. In

the modern marketing era, the focus is on the narrative of the consumer

experience, where language plays a role in adding value by engaging

consumers in building their experiences (Kelly-Holmes, 2019). As stated by

Kostenko et al. (2021), business discourse employs specific linguistic

strategies to fulfill communication functions such as informing, persuading,

and reporting, which are crucial in business communication, particularly in the

food and beverage sector.

The theory put forward by Landry & Bourhis (1997). Linguistic

landscape (LL) studies, which focus on the visibility and presence of language

in public spaces, offer valuable insights into how language is used to

communicate, construct identity, and reflect socio-cultural dynamics. Public

signage, including business names, advertisements, and shop signs, serves as a

key element of the linguistic landscape, providing a window into the social and

cultural values of a community. Linguistic landscapes reflect the

ethnolinguistic vitality of a region and serve as important indicators of

language use in public spaces (Landry & Bourhis, 1997, p. 25).
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In linguistic landscape studies, signs in the surrounding environment are

considered as visual texts that can be read, photographed, and analyzed from both

linguistic and cultural perspectives (D. Gorter, 2013). These signs serve to spread

general messages to the public in the form of information, instructions, warnings,

and similar forms of communication. The linguistic landscape (LL) in the food

and beverage industry refers to signs located outside or inside the public domain,

such as those found in cafes and restaurants within a specific area. As stated by

Qulub and Rusmawati (2024), the use of linguistic landscapes in the business

world has been explored in several studies, demonstrating the complexity of

language varieties employed. In a study on the position of Indonesian, Yannuar

and Tabiati (2016) found that Indonesian holds a dominant role in the linguistic

landscape of Malang. As a public space, language is utilized not only to inform

potential customers but also to establish brand identity, engage with target

audiences, and convey cultural affiliations. The choice of English in signage

reflects underlying social and cultural dynamics, as well as business owners'

economic strategies for attracting specific customers.

This research focuses on the linguistic landscape of cafes and restaurants

in Yogyakarta, examining how language is used in the food industry to convey

identity, attract customers, and navigate between local and global influences.

These areas were deliberately chosen to reflect the socio-cultural diversity of

Yogyakarta. Seturan, as the university centre, represents an environment

dominated by young people, students, and the global community, who are often

exposed to and familiar with the English language. In contrast, Jalan Wahid

Hasyim was chosen to provide a perspective from an area with an intense
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religious atmosphere, where interaction with foreign languages may have

different characteristics. Pakuwon Mall Yogyakarta was selected as a

representation of modern commercial space, where global identity and current

trends are often expressed. Meanwhile, Prawirotaman was chosen because it is a

tourist destination, so signage there is expected to specifically target an

international audience. Finally, the combination of Malioboro and Lempuyangan

Station serves as an illustration of how English is used in a bustling public space,

acting as a meeting point between residents, domestic tourists, and international

tourists. By covering these five areas, this study aims to present a comprehensive

and multidimensional picture of the role of English in Yogyakarta's linguistic

landscape.

This study will employ the linguistic landscapes (LL) framework, which

focuses on the visibility and presence of language in public spaces. Specifically, it

will address two primary functions of LL proposed by Landry and Bourhis (1997):

the informative function and the symbolic function. The informative function

relates to the delivery of practical information, such as the services or products

offered. In contrast, the symbolic function reflects social identity, cultural values,

and the image a place or entity wishes to project. Furthermore, the analysis will

consider the types of linguistic landscape signage, particularly “bottom-up” or

“private signs” created by individuals or private parties, such as the names of

cafes and restaurants. Thus, this study will explore how the language choices on

cafe and restaurant signage in Yogyakarta serve not only to provide information

but also as strategies for communicating identity, attracting customers, and

navigating local and global influences.
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Understanding the linguistic landscape of cafes and restaurants in

Yogyakarta can offer insight into broader issues, such as cultural hybridity, the

impact of globalization, and the role of language in shaping social identity in

contemporary urban spaces. As Yogyakarta develops into a tourism and cultural

center, this research will contribute to the growing body of knowledge on

linguistic landscapes, particularly in multicultural and rapidly changing urban

environments.

1.2 Research Questions

This research aims to address the following questions, as derived from the

issues discussed in the study's background.

1. How does the use of English in the names of Cafes and restaurants in

Yogyakarta reflect socio-cultural identity and audience targeting?

2. How do the informational and symbolic functions of English-language

signage vary across different urban areas in Yogyakarta?

1.3 Objective of Study

This research aims to:

1. To analyze the use of English in cafeand restaurant signage in Yogyakarta

through the lens of linguistic landscape theory.

2. To identify the socio-cultural and commercial factors that influence

language choice in public signage in various urban contexts.

1.4 Scope of Study

This study focuses its analysis on English language signs in cafes and
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restaurants located in the city of Yogyakarta. Sampling was explicitly conducted

in several areas within the city that represent different socio-cultural dynamics.

These areas are as follows: the Seturan area was chosen to represent a university

district with high student activity. At the same time, Jalan Wahid Hasyim was

designated as a pesantren (Islamic boarding school) area. Furthermore, Pakuwon

Mall Yogyakarta was chosen as a representation of a commercial shopping area,

and the Prawirotaman area was focused on as a tourist destination. Finally,

Malioboro and Lempuyangan Station were included in the study to represent areas

with high population mobility and public transportation. With this approach, the

analysis conducted can emphasize the visual and linguistic characteristics of the

signs, using a linguistic landscape approach to interpret the messages conveyed

and their implications for cultural identity, audience engagement, and

globalization.

1.5 Significance of Study

This research makes an academic contribution by enriching linguistic

landscape studies in Indonesia, particularly in the use of English in Yogyakarta's

public spaces. Practically, the results of this study provide insight for business

owners in understanding the influence of language on business attractiveness and

become a reference for policymakers in maintaining local cultural identity amid

globalization.

1.6 Literature Review

Backhaus (2006), in his research analyzed multilingual signs in Tokyo to

see how language expresses power and solidarity. The study utilized Spolsky and
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Cooper's theories of “power” and “solidarity,” as well as the distinction between

official and unofficial signs, distinguished by their origin (government or citizen).

The research method involved a field survey at 28 Yamanote Line stations,

recording 11,834 signs, of which 19.6% were multilingual, with English being the

most dominant language. The results show that official signs reinforce the

dominance of Japanese, while unofficial signs often use foreign languages,

especially English, to attract international solidarity or promote a foreign

atmosphere. This research aims to understand how language dynamics in Tokyo's

public spaces indicate a shift towards linguistic diversity in a previously

monolingual city.

Then, in the second study, conducted (Manan et al., 2015) explored the

dynamics of language in Kuala Lumpur public signage reflecting political,

economic, and identity factors (Manan et al., 2015). Using Landry and Bourhis'

“ethnolinguistic vitality” theory and Lanza and Woldemariam's concept of

language ideology, as well as interviews with business owners, the results show

that government signage tends to use Malay as a national unification effort. At the

same time, English dominates private signage as a commercial tool and Mandarin

and Tamil for ethnic identity. This research aims to understand how language

policies in public spaces are influenced by socio-political forces and accepted or

challenged by the broader community (Manan et al., 2015).

Furthermore, the third study (Cocq et al., 2022) explored the linguistic

landscape in Kramfors, Sweden, using a mixed-methods approach that combined

quantitative and qualitative analyses of multilingual signs. The main finding was

that most signs were in Swedish, with English serving as an additional language.
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Further analysis reveals that the use of minority languages in public signs is

minimal and heavily controlled by public actors, reflecting a stable social

structure.

Furthermore, the fourth study (Syrjälä, 2022) used Lefebvre's approach of

Social Space to analyze the linguistic landscape on the Stockholm islands. Using

a qualitative approach, the study found that signs are generally in Swedish,

reflecting local interests rather than tourism interests. The author concludes that

the Swedish language serves as a dominant element in establishing place identity,

which makes the area appear organic rather than commercial.

From the literature analysis above, although these studies provide valuable

insights, most focus on large cities, tourist areas, or government signage. Few

explicitly analyze the use of English on cafe and restaurant signage in medium-

sized Indonesian cities such as Yogyakarta, particularly through a comparative

regional context (e.g., university areas, Islamic boarding schools, shopping

centers, tourism, and transportation). This study aims to fill this gap by exploring

how English signage in Yogyakarta functions as both a symbol and a source of

information, influenced by spatial, cultural, and commercial factors.

1.7 Theoretical Framework

This research focuses on the linguistic landscapes approach, which is the

study of language use on public signs that reflect identity, ideology, and social

interaction in a region. Linguistic landscape considers signs in public spaces, such

as the names of cafes and restaurants, as a representation of the linguistic

preferences of the community and the influence of globalization in commercial

contexts (Landry & Bourhis, 1997). This approach enables research to identify
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the language used in public spaces as part of a community's cultural and social

landscape, which encompasses elements such as language choices and visual

elements on commercial signs (D. Gorter, 2006).

In the context of Yogyakarta, which is renowned for its cultural diversity

and status as a popular tourist destination, the use of English on commercial

signage holds symbolic significance. English is often perceived as a symbol of

modernity, international appeal, and a representation of commercial identity

oriented towards the global market (Zabrodskaja, 2007). On the other hand, this

phenomenon can also be understood as a form of cultural adaptation, where

foreign language elements are harmonized with local identities to attract a wider

audience, including local and foreign tourists (S. 2009; Gorter, 2009).

The linguistic landscape approach enables research to identify the social

functions of English language use in public spaces, understand how this

phenomenon reflects socio-cultural dynamics, and examine people's reactions to

globalization in Yogyakarta's commercial spaces. In this case, the Linguistic

landscape plays a crucial role in understanding how language influences the

perception of identity, ideology, and social interaction in a region rich in cultural

diversity (Hult, 2009).

1.8 Method of Research

1.8.1 Type of Research

Generally, research can be categorized into two main types: qualitative

research and quantitative research. Quantitative research emphasizes the use of

numerical data, measurement, and statistical analysis to test hypotheses and
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identify patterns across large datasets (Abdullah, 2021). This approach is

commonly employed when the researcher seeks to examine relationships between

variables or to generalize findings to a broader population. On the other hand,

qualitative research focuses on exploring meanings, experiences, and social

phenomena in depth. Rather than relying on numbers, qualitative studies prioritize

descriptive data such as texts, visuals, and observations to provide a

comprehensive understanding of the subject matter (Rasyid, 2022). The choice

between these two approaches depends on the study's objectives, the nature of the

data required, and the type of analysis the researcher intends to carry out.

Furthermore, this research employs a qualitative-descriptive approach to

understand the socio-cultural phenomenon of language use in cafes and

restaurants. The study focuses on English-language signs found in these

establishments and explores the cultural and social meanings behind the choice of

language. Specifically, the analysis is conducted in five distinct locations in

Yogyakarta: Universities area, Islamic boarding school areas, Shopping center,

Tourist area frequented by international visitors, and public transportation hub,

through this approach, the research seeks to understand how English is utilized as

part of visual identity and commercial appeal, and how its presence reflects the

influence of global culture within the local context of Yogyakarta.

1.8.2 Data Source

Data is a set of facts obtained through a suitable measurement process,

making it possible to draw informed decisions or conclusions (Aditya, 2013, p. 1).

Based on the data, the research can be categorized into two types: primary

research and secondary research. Hardani et al. (2020) state that primary research
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is research that uses data directly from the main source, often referred to as

respondents. In contrast, secondary research uses data that is not derived from

primary sources and is often referred to as literature-based research.

As explained above, this research employs a secondary research approach,

as the initial data regarding the locations of cafes and restaurants in Yogyakarta

will be obtained through the Google Maps digital application. The visual data

were collected from personal documentation and user-generated content in

reviews available on Google Maps. This method allows the researcher to

efficiently identify and categorise relevant commercial spaces without conducting

direct field observations. Furthermore, the visual data used in this study were

collected from two primary sources: personal documentation captured during

informal visits and user-contributed content available on Google Maps, including

photographs, comments, and information represented by the public. By utilising

these digital sources, the study can construct a foundational dataset for analysing

the linguistic and visual landscapes of cafes and restaurants in the area.

Other than that, the use of the term “Cafeterias and Restaurants” in data

collection and analysis practices focuses primarily on the more specific terms

“cafes and restaurants”. This choice is based on field observations and the

characteristics of the businesses targeted in the study. “Cafes” and “Restaurants”

often have more prominent and varied visual identities and naming strategies

within the linguistic landscape, enabling a more in-depth analysis of their

informative and symbolic functions. In contrast, "cafeterias" often refer to more

generic or institutional dining facilities (e.g., in offices or universities) with

signage that tends to be more functional and less reflective of complex brand
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identities.

After identifying the names of cafes and restaurants that utilize the

English language, the researcher will employ a primary research method by

conducting site visits to each selected location. The selection of these locations is

based on their use of English in signage, particularly in the naming and branding

of the cafes and restaurants. This criterion ensures that the establishments chosen

for analysis prominently feature English as part of their public-facing image,

making them relevant subjects for examining the linguistic landscape. By

physically visiting these sites, the researcher can validate the presence of English

elements, capture the environmental context, and ensure the accuracy and

authenticity of the data collected.

1.8.3 Data Collection Technique

Data collection in this research was carried out through observation and

documentation studies. Observation is a data collection technique where the

researcher makes direct observations of the object or phenomenon under study to

obtain relevant data, allowing them to capture factual details in a natural context

without direct intervention (Soegiyono, 2011). In this research, observations were

made by visiting various cafes and restaurants in Yogyakarta that use English

names, and documenting the linguistic elements on the name tags, including

design, layout, and the use of English.

In addition, this research also employed documentation studies, a

technique that involves examining various sources or written documents relevant

to the research topic (Suharsimi Arikunto, 2002). The documentation study was



12

conducted by using Google Maps as an initial reference source to identify and

record the names of English-speaking cafes and restaurants in Yogyakarta prior to

the field visit. This combination of observational and documentary study provides

in-depth primary and secondary data, enabling the researcher to gain a

comprehensive understanding of the use of English on cafe and restaurant signage

in Yogyakarta.

This study uses a purposive sampling technique to determine the sample.

Purposive sampling is a sampling technique in which the researcher selects

samples based on specific considerations or criteria that are relevant to the

research objectives (Soegiyono, 2011). This technique enables researchers to

focus on units that are believed to contain the most relevant information for the

research problem. In the context of this study, the cafes and restaurants selected as

samples were places that used English on their signage. This selection was based

on the criterion that the linguistic elements on the signboards reflect the

phenomenon of English usage in Yogyakarta's public sphere, and are therefore

relevant to the research objectives.

Purposive sampling is used because this technique is most effective in

helping researchers identify subjects that fit the study's needs, especially when the

population under study has specific characteristics. In this study, this technique

ensures that the sample taken truly represents the object of study, namely English

language cafes and restaurants in Yogyakarta. Thus, the data collected is more

focused and in-depth, supporting a comprehensive analysis of English language

use in the context of linguistic landscapes.

Data collection will be focused on the main areas in Yogyakarta, namely:
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(1) Public transportation areas , such as stations. (2) Islamic boarding school areas,

(3) University areas, (4) Tourist areas, and (5) Shopping centers. Each area was

chosen because it has diverse social and cultural characteristics, allowing for a

more comprehensive picture of the use of English in the context of linguistic

landscapes. The data collected includes elements of signage such as design, layout,

and English usage that reflect social and cultural phenomena in each region.

1.8.4 Data Analysis Technique

The data analysis technique in this study was carried out with a descriptive

and contextual approach to understand the use of English in the names of cafes and

restaurants in Yogyakarta in an in-depth yet straightforward manner. The first stage

is visual analysis, where each signboard is examined based on key elements,

including the language used, design style, text layout, and color of visual symbols.

From here, patterns such as the frequency of English use, language combinations,

or elements that convey a sense of modernity can be identified.

The second stage of context analysis involves connecting the documented

signage to its surrounding environment, such as whether it is located in an area

frequented more by tourists or the local community. In this stage, the researcher

also notes the impressions and interpretations that may arise from the use of

English in public spaces, as well as its impact on the attractiveness of the cafe or

manager to understand the reasons for the choice of language and signage design.

providing additional perspectives on the use of English as a commercial attraction

or identity symbol.
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1.9 Paper Organization

The structure of this study consists of four main chapters. The first chapter

is the introduction which includes several sub-chapters, such as the research

background that explains why the researcher conducted this study, research

questions, research objectives, research scope, and research benefits, this chapter

also details the theoretical review and research methods used, including the type

of research, data sources, data collection and analysis techniques, and writing

structure.

In the second chapter, the researcher outlines the theoretical framework on

which the research is based. The third chapter focuses on the results and

discussion related to the description of linguistic signs in public landscapes,

especially English signs in Yogyakarta, as well as the interpretation of the

meaning and function of these signs through linguistic and cultural analysis. The

final chapter presents relevant conclusions and recommendations based on the

findings of this research.
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CHAPTER IV

CONCLUSION

4.1 Conclusion

This study investigated the use of English in the names of 25 cafes and

restaurants across five distinct public areas in Yogyakarta: the university area, the

Islamic boarding school area, shopping centers, tourist zones, and transportation

areas. By applying the linguistic landscape (LL) framework proposed by Landry

and Bourhis (1997), the research found that the sociocultural context of each

location significantly influences the function and form of naming. In university

and tourist areas, signage often carries a strong symbolic function, frequently

employing creative, playful, or metaphorical language to appeal to a younger and

international demographic. Names like "Till Drop" or "Bighen" are designed to

build an emotional connection and establish a brand identity, rather than providing

information.

Conversely, in shopping centers and transportation areas, the use of English

signage is more informational, with names such as "Subway" or "Civet Coffee and

Food" providing direct clarity on the products or services offered. This aligns with

the transactional and fast-paced nature of these locations, where clarity and ease

of access take precedence over symbolic appeal. In the Islamic boarding school

area, a trend toward more modest, neutral, or subtly symbolic names, such as

"Plummy Coffee" or "Sunset Coffee & Eatery," was observed. These choices

demonstrate cultural sensitivity and restraint, suggesting that English is used more
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for functional communication than for a prominent identity projection. Ultimately,

the use of English in signage in Yogyakarta is not arbitrary but reflects a

convergence of linguistic strategy, social aspiration, and spatial awareness.

English serves as both a language of information and a symbol of modernity,

cosmopolitanism, and branding power, in line with the broader phenomenon of

globalization.

4.2 Suggestion

Based on the findings of this research, several suggestions are presented to

contribute further to both academic and practical domains. For academics, future

studies could expand the scope by analyzing more areas in Yogyakarta to gain a

more comprehensive picture of how the use of English varies across different

sociocultural landscapes. Researchers could also incorporate additional qualitative

methodologies, such as in-depth interviews with business owners or managers, to

uncover the specific motivations behind their language choices, including

marketing strategies and perceptions of their target audience. For business owners,

the findings serve as a reference to understand the influence of language on

business attractiveness. This understanding can help them formulate more effective

naming and branding strategies that align with the local context and their target

audience. Finally, for policymakers, the results of this study can provide valuable

input for creating balanced regulations regarding signage, which encourage business

innovation while preserving the vitality of local languages and cultural identities in

the face of globalization.
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